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RESEARCH ACTIVITIES 
 

Summary of Publications (specific descriptions follow) 
• Books authored: 8 
• Book chapters (or chapter contributions) authored: 6 
• Papers in refereed journals: 119 
• Published Case Studies (edited): 14 
• Sport Business Journal Articles: 70 (2009 to present) 
• Other Industry/Trade Journal Articles: 11 
• Papers in refereed conference proceedings: 28 
• Conference presentations (refereed): 165 
• Other invited presentations: 76 

 
Thesis & Comprehensive Exam 

• PhD dissertation (2006) – “Sponsorship Evaluation” 
• PhD comprehensive exam (2003): “A Critique of Social Marketing” 
• MBA Thesis (1999) – “Embarking on a model to measure the economic impact of amateur sport” 
• MA Thesis (1997) – “The development of triathlon: A social framework by which to view the 

development of a modern sport” 
 
Books 

1. Burton, R., O’Reilly, N., Hirsham, J, Dolich, A., & Lawrence, H. (2018). “The 20 Secrets of Success 
for a Student-Athlete Who Won’t Go Pro”, Ohio University Press, Athens, USA. 

2. Burton, R. & O’Reilly, N. (2016). “Sport Business Unplugged: Leadership Challenges from the 
World of Sports”, Syracuse University Press, Syracuse, USA. 

3. Foster, G., O’Reilly N., & Davila, A. (2016). “Sports Business Management: Decision-Making 
Around the Globe”, Routledge (Taylor & Francis), USA.  

4. O’Reilly, N, Pound, R, Burton, R., Seguin, B., & Brunette, M. (2015). “Global Sports Marketing: 
Sponsorship, Ambush Marketing and the Olympic Games”, Fitness Information Technology, USA. 

5. O’Reilly, N. & Brunette, M. (2013). “Public-Private Partnerships in Physical Activity and Sport”, 
Human Kinetics Books, Champaign, IL, USA. 

6. O’Reilly, N. and Seguin, B. (2012). “Sport Marketing: A Canadian Perspective: 2nd Edition”, 
Thomson Nelson Publishers, Canada. 

7. O’Reilly, N. (2009). “Sponsorship Evaluation: Agency Theory, Performance Measurement, Expert 
Consultation, Case Studies, and a Process Model”, VDM Publishing, Germany. 

8. O’Reilly, N. and Seguin, B. (2009). “Sport Marketing: A Canadian Perspective”, Thomson Nelson 
Publishers, Canada. 

 
Book Chapters (or Book Chapter contributions) 

1. Abeza, G., & O’Reilly, N. (2018). “Social, Digital, and Mobile Media in Sport Marketing” in Schwarz, 
E. and Hunter, J. (Eds.), Advanced Theory and Practice in Sport Marketing (3rd Ed.)., Routledge. 

2. O’Reilly, N. (2015) - Short Chapter Contribution; in Lawrence, H.J. & Wells, M. (Eds.). Event 
management blueprint: Creating and managing successful sports events (2nd ed.). Dubuque, IA: 
Kendall Hunt.  https://www.kendallhunt.com/store-product.aspx?id=303277 

3. Griggs, G., Freeman, I., Knight, P. & O’Reilly, N. (2014). “A vision of London in the twenty-first 
century or just terrifying monsters: a semiotic analysis of the official mascots for the London 2012 
Olympic and Paralympic Games“, in Leisure, Culture and the Olympic Games, Editor: John Horne, 
p. 76-91. 

4. Abeza, G. O’Reilly, N., Burton. R., Seguin, B. & Baka, R. (2013). “National Olympic Hospitality 
Houses: Objectives, variations, and mini-cases.” In Baka, R. & Hess, R. (Eds.), On the Periphery: 
New Perspectives on the Olympic movement. 

5. O’Reilly, N. (2013). “Portfolio theory and the management of professional sports clubs: The case of 
Maple Leaf Sports and Entertainment “, in Handbook of Research on Sport and Business, Editors: 
Harald Dolles & Sten Söderman, p. 333-349. 
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6. Burton, O’Reilly, & Seguin (2012). Chapter 9: Stakeholder Perceptions of Short-term Marketing 
Tactics During the Olympics. In Maennig, W., & Zimbalist, A. S. (Eds.). (2012). International 
handbook on the economics of mega sporting events. Edward Elgar Publishing. 

 
Publications (Peer-Reviewed Journal Articles) 

1. Abeza, G., O’Reilly, N., Prior, D., Huybers, T., & Mazanov, J. (in press). The impact of scandal on 
sport consumption: Do different scandal types have different levels of influence on different 
consumer segments? European Sport Management Quarterly. 

2. Abeza, G., O’Reilly, N., & Seguin, B. (forthcoming). “Social Media in Relationship Marketing: The 
Perspective of Professional Sport Managers in the MLB, NBA, NFL, and NHL”, Communication and 
Sport 

3. Finch, D., Nadeau, J., Foster, B., O’Reilly, N., Bates, K., & Stec, D.  (in press). 
“CollaborationExtending the Reach of Management Research to Industry – A Question of 
Legitimacy”, Journal of University Industry Collaboration. 

4. Abeza, G., Finch, D., O’Reilly, N., MacIntosh, E., & Nadeau, J. (in press). “An Integrative Review of 
the Sport Relationship Marketing Literature: Transforming Insights into Action.” Journal of Sport 
Management. 

5. Ellis, D., Patry, P., Seguin, B., & O’Reilly, N. (2019). “Ambush marketing and the Olympic and 
Paralympic Marks Act: a national sponsor perspective” International Journal of Sport 
Management & Marketing, 19(3/4), 184-207. 

6. Abeza, G., O’Reilly, N., & Seguin, B. (2019). “The Sequential Funnel-Based Focus Group Design: 
Adapting the Focus Group for Research in Sport Management”, Journal of Global Sport 
Management.  https://doi.org/10.1080/24704067.2018.1550621  

7. Bagramian, R., Madill, J., O’Reilly, N., Deshpande, S., Rhodes, R.E., Tremblay, M., Berry, T., & 
Faulkner, G. (forthcoming). “Evaluation of Sport Participation Objectives within a Health-Focused 
Social Marketing Sponsorship”, International Journal of Sports Marketing & Sponsorship. 

8. Dottori, M., Séguin, B., & O’Reilly, N. (2018). Public relations in strategic management: Strategizing 
in the communicative organization, Journal of Professional Communication, 5(2), 59-98. 

9. O’Reilly, N., Brunette, M.K. & Bradish, C. (forthcoming). “Lifelong female engagement in sport: A 
framework for advancing girls and women’s participation”, Journal of Applied Sport Management 

10. Priebe, C.S., Latimer-Cheung, A., Berry, T.R., O’Reilly, N., Rhodes, R., Spence, J.C., Tremblay, M.S., 
& Faulkner, G. (2019). Make Room for Play: An evaluation of a campaign promoting active play. 
Paper accepted into Journal of Health Communication. DOI: 10.1080/10810730.2019.1572838 

11. Berry T. R., Rhodes, R. E., Ori, E., McFadden, K., Faulkner, G., Latimer-Cheung, A. E., O’Reilly, N., 
Spence, J. C, Tremblay, M. S., & Vanderloo, L. (2018). “The short-term effects of a mass reach 
physical activity campaign:  An evaluation using hierarchy of effects model and intention profiles”, 
BMC Public Health, 18:1300, https://doi.org/10.1186/s12889-018-6218-7  

12. Yun, L., Vanderloo, L., Berry, T.R., Latimer-Cheung, A.E., O’Reilly, N., Rhodes, R.E., Spence, J.C., 
Tremblay, M.S., & Faulkner, G. (2018). “Assessing the social climate of physical (in)activity in 
Canada”, BMC Public Health, 18:1301 https://doi.org/10.1186/s12889-018-6166-2 

13. Lithopoulos, A., Dacin, P. A., Berry, T. R., Faulkner, G., O’Reilly, N., Rhodes, R. E., Spence, J. C., 
Tremblay, M. S., Vanderloo, L. M., & Latimer-Cheung, A. E. (2018). “Examining the 
ParticipACTION brand using the brand equity pyramid”. Journal of Social Marketing, 8(4), 378-
396. doi: 10.1108/JSOCM-11-2017-0071.  

14. Finch, D., Abeza, G., O’Reilly, N., & Hillenbrand, C. (2018). "Organizational identification and 
independent sales contractor performance in professional services", Journal of Services Marketing, 
https://doi.org/10.1108/JSM-07-2016-0278  

15. Ramanathan, S., White, L., Luciani, A., Berry, T., Deshpande, S., Latimer-Cheung, A., O'Reilly, N., 
Rhodes, R., Spence, J.C., & Faulkner, G. (2018).  The Utility of Physical Activity Micro-Grants: The 
ParticipACTION Teen Challenge Program. Health Promotion Practice, 19(2).  

16. Finch, D. O’Reilly, N., McClaren, P.G., Rondeau, K., & Falkenberg, L., (in press). “The Rigor - 
Relevance Gap in Professional Programs: Bridging the ‘Unbridgeable’ between Higher Education & 
Practice”, Industry and Higher Education, 93(2), 23-32, DOI: 10.1080/08832323.2018.1425282 

17. Finch, D., O’Reilly, N., & Nadeau, J. (2018). "A Survey of Undergraduate Marketing Programs: An 
Empirical Analysis of Knowledge Areas and Meta-Skills", Journal of Education for Business 

https://doi.org/10.1080/24704067.2018.1550621
https://doi.org/10.1186/s12889-018-6218-7
https://doi.org/10.1108/JSM-07-2016-0278
https://doi.org/10.1080/08832323.2018.1425282
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18. O’Reilly, N., Stroebel, T., Pfahl, M., & Kahler, J. (2018). "An empirical exploration of sponsorship 
sales in North American professional sport: Is it time to rethink our approach?", Sport, Business 
and Management: An International Journal, 8(1), 15-34, 

19. Pasqualicchio, G., O’Reilly, N., & Elowson, E. (2017). “From 70 Thousand to 7 Million: Integrated 
Activation as a Driver of Sponsor and Property Reach”, Case Studies in Sport Management 
Journal, 6(1), 1-9. 

20. Lithopoulos, A., Berry, T. R., Faulkner, G., O’Reilly, N., Rhodes, R. E., Spence, J. C., Tremblay, M. 
S., Vanderloo, L. M., & Latimer-Cheung, A. E. (2017, October). Examining ParticipACTION’s brand 
equity: A test of the brand equity pyramid. Journal of Exercise, Movement and Sport, 49, 179. 

21. Abeza, G., O’Reilly, N., Seguin, B., & Nzindukiyimana, O. (2017). “Social Media as a Relationship 
Marketing Tool in Professional Sport: A Netnographical Exploration”, International Journal of 
Sport Communication, 7(3), 332-355. 

22. Finch, D., Deephouse, D., O’Reilly, N., Foster, W.M., Falkenberg, L., & Strong, M., (2017). 
“Institutional Biography and Knowledge Dissemination: An Analysis of Canadian Business School 
Faculty”, Academy of Management Learning & Education, 16(2), 1–20. 

23. Luciani, A., White, L, Berry, T.R., Deshpande, S., Latimer-Cheung, A., O'Reilly, N., Rhodes, R., 
Spence, J.C., Tremblay, M.S., & Faulkner, G. (2017). Sports Day in Canada: Examining the benefits 
for event organizers (2010-2013). International Journal of Health Promotion and Education, 
55(2), 66–80.  

24. Abeza, G., O’Reilly, J., Seguin, B. & Nzindukiyimana, O. (2017). “World’s Highest-Paid Athletes, 
Product Endorsement, and Twitter, Sport, Business and Management: An International Journal, 
7(3), 332-355, https://doi.org/10.1108/SBM-08-2016-0040 

25. O’Reilly, N., Armenakyan, A., Lu, I.R.R., Nadeau, J., Heslop, L. & Cakmak, E. (2016). “Sport mega-
events and tourism: contrasting the influence of host country and event”, International Journal of 
Sport Management and Marketing, 16(3/4/5/6), 280-296. 

26. Finch, D., Varella, P., Foster, W., Sundararajan, B., Bates, K., Nadeau, J., O’Reilly, N., & Deephouse, 
D. (2016). “The business school scorecard: Examining the systematic sources of business school 
value, Canadian Journal of Administrative Sciences”, 33 (3): 277–289. Nominated for the Best 
Paper of the Year (2016) Award for CJAS. 

27. Nadeau, J., O’Reilly, N., Cakmak, E., Heslop, L. & Verway, S. (2016). “The Cameo Effect of Host 
Country and the Transitory Mega-Event: Patterns of Effect on Sponsorship Evaluation for Sport 
Tourists and Residents”, Journal of Sport Management, 30(6), 656 -671. 

28. Armenakyan, A., O’Reilly, N., Heslop, L., Nadeau, J., & Lu, I.R.R. (2016). “It’s All About My Team: 
Mega–Sport Events and Consumer Attitudes in a Time Series Approach”, Journal of Sport 
Management, 2016, 30 (6), 597 -614. 

29. White, L., Luciani, A., Berry, T.R., Deshpande, S., Latimer-Cheung, A., O'Reilly, N., Rhodes, R.E., 
Spence, R.C., Tremblay, M. & Faulkner, G. (2016).  Sports day in Canada: a longitudinal evaluation. 
International Journal of Health Promotion and Education, 54 (1), 12-23. Winner of the Pittu 
Laungani award for best paper in IJHPE in 2016. 

30. Finch, D., O’Reilly, N., Deephouse, D.L., Foster, W.M., Dubak, A., & Shaw, J. (2016). “Academic and 
practitioner antecedents of scholarly outcomes: Examining the role of industry engagement of 
business school faculty”, Industry and Higher Education, 30(6) 369–381. 

31. Dale, L. P., LeBlanc, A., Orr, K., Berry, T., Deshpande, S., Latimer-Cheung, A., O'Reilly, N., Rhodes, 
R., Tremblay, M., & Faulkner, G. (2016). Canadian physical activity guidelines for adults: Are 
Canadians aware? Applied Physiology, Nutrition, and Metabolism, 41, 1008-1011. LINK: 
dx.doi.org/10.1139/apnm-2016-0115. 

32. Rhodes, R. E., Spence, J. C., Berry, T., Deshpande, S., Faulkner, G., Latimer-Cheung, A., O’Reilly, 
N., & Tremblay, M. S. (2016). Understanding action control of parent support behavior for child 
physical activity. Health Psychology, 35(2), 131-140.  

33. Nadeau, J., O’Reilly, N. & Heslop, L. (2015). “Cityscape Promotions at Mega-Events: The Role of 
Place Image”, Marketing Intelligence & Planning, 33(2), 147 - 163. 

34. Finch, D., Hillenbrand, C., O’Reilly, N., & Varella, P. (2015). “Psychological contracts and 
independent sales contractors: An examination of the predictors of contractor-level outcomes”, 
Journal of Marketing Management, 31(17-18), 1924-1964. 
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35. Rhodes, R. E., Spence, J. C., Berry, T., Deshpande, S., Faulkner, G., Latimer-Cheung, A. E., O’Reilly, 
N. & Tremblay, M. S. (2015). Predicting changes across 12 months in three types of parental support 
behaviors and mothers’ perceptions of child physical activity. Annals of Behavioral Medicine, 49(6), 
853-864. 

36. Abeza, G., O'Reilly, N., Dottori, M., Séguin, B., & Nzindukiyimana, O. (2015): Mixed methods 
research in sport marketing, International Journal of Multiple Research Approaches, DOI: 
10.1080/18340806.2015.1076758. Journal’s 2nd most read article in 2015 

37. Finch, D. O’Reilly, N., Hillenbrand, C. & Abeza, G. (2015). “Standing on the Shoulders of Giants: An 
Examination of the Interdisciplinary Foundation of Relationship Marketing”, Journal of 
Relationship Marketing, 14(3), 171-196. 

38. Abeza, G., O’Reilly, N., Seguin, B. & Nzindukiyimana, O. (2015). “Social Media Scholarship in Sport 
Management Research: A Critical Review”, Journal of Sport Management, 29(6), 601-618. Listed 
as one of three most Viewed JSM articles from Dec 2015 to March 2016. 

39. LeBlanc AG, Berry T, Deshpande S, Duggan M, Faulkner G, Latimer-Cheung A, O’Reilly N, Rhodes 
RE, Spence JC, Tremblay MS. Knowledge and awareness of Canadian Physical Activity and 
Sedentary Behaviour Guidelines: a synthesis of existing evidence.  Applied Physiology Nutrition 
and Metabolism. 40: 1–9 (2015). 

40. O’Reilly, N., & Huybers, T. (2015). “Servicing in Sponsorship: A Best-Worst Scaling Empirical 
Analysis”, Journal of Sport Management, 29(2), 153-169. 

41. O’Reilly, N., Foster, G., Murray, R., and Shimizu, C. (2015).  Merchandise Sales Rank in Professional 
Sport: Purchase Drivers and Implications for National Hockey League Clubs. Sport, Business, 
Management: An International Journal, 5(4), 307-324. 

42. O’Reilly, N., Bandeh-Bahman, G., & Lafrance Horning, D. (2015). “Launching a National Sport 
Organization Loyalty Program: The Case of Club Hockey Canada”, Case Studies in Sport 
Management Journal, http://dx.doi.org/10.1123/cssm.2014-0031  

43. Finch, D., Deephouse, D., O’Reilly, N., Massie, T., & Hillenbrand, C. (2015). “Follow the leaders? An 
analysis of convergence and innovation of faculty recruiting practices in US business schools”, 
Higher Education, DOI 10.1007/s10734-015-9931-5 

44. Abeza, G. Pegoraro, A., Naraine, A., Séguin, B., & O’Reilly, N. (2014). “Activating a Global Sport 
Sponsorship with Social Media: An Analysis of TOP Sponsors, Twitter, and the 2014 Olympic 
Games”, International Journal of Sport Management and Marketing, 15(3/4), 184-2013. 

45. O’Reilly, N., Berger, I.E., Hernandez, T., Parent, M.M., & Séguin, B. (2014). “Urban sportscapes: An 
environmental deterministic perspective on the management of youth sport participation”, Sport 
Management Review, 18(2), 291-307.   

46. Gibbs, C., O’Reilly, N., & Brunette, M. (2014). “Professional Team Sport and Twitter: Gratifications 
Sought and Obtained by Followers”, International Journal of Sport Communication, 7(2), 188-213. 
TOP VIEWED ARTICLE OF IJSC IN 2015. 

47. Abeza, G., & O’Reilly, N. (2014). Social media as a relationship driver: National sport organizations 
use of social media. Journal of Applied Sport Management. 6(3), 102-125.  

48. O’Reilly, N., Gattinger, A., & Beselt, E. (2014). “Sponsorship Sales in Minor Sport: The Case of the 
2013 ITU World Duathlon Championships”, Case Studies in Sport Management Journal, 3(1). 

49. Foster, G., O'Reilly, N., Shimizu, C., Khosia, N., & Murray, R. (2014). Determinants of regional sport 
network television ratings in MLB, NBA and NHL. Journal of Sport Management, 28(3), 356-375. 

50. Abeza, G., O’Reilly, N., & Nadeau, J. (2014). Sport Communication: A Multidimensional Assessment 
of the Field’s Development. International Journal of Sport Communication, 7(3), 289 -316. 

51. Desjardins, E., Macintosh, E., O'Reilly, N., & Seguin, B. (2014). “Third and long: Building a sport 
club brand following a franchise failure.” Journal of Brand Strategy, 2(4), 379-391. 

52. O’Reilly, N. and Brunette, M.K. (2013).  “Private-sector–Not-for-profit Partnerships in the Sport 
and Physical Activity Contexts”. International Journal of Sport and Society, 4(1), 31-45. 

53. Madill, J., O’Reilly, N., and Nadeau, J. (2014).  “Financing Social Marketing Programs Through 
Sponsorship: Implications for Evaluation”, Journal of Social Marketing, 4(1), 22-37. 

54. Knight, P., Freeman, I., Stuart, S., Griggs, g. and O’Reilly, N. (2014). “Semiotic Representations of 
Olympic Mascots Revisited: Virtual Mascots of the Game 2006-2012, International Journal of 
Event and Festival Management, 5(1), 74-92. 

http://dx.doi.org/10.1123/cssm.2014-0031
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55. Abdourazakou, Y., Lorgnier, N., O’Rourke, S., O’Reilly, N., & Abeza, G. (2013). “Fans’ Online 
Services Expectations and Experiences: The Case of National Basketball Association”. Journal of 
Sports Science, 1(1), 1-14. 

56. Prior, D.D., O’Reilly, N., Mazanov, J. and Huybers, T. (2013) ‘The impact of scandal on sport 
consumption: a conceptual framework for future research’, International Journal of Sport 
Management and Marketing, 14(1/2/3/4), 188–211. 

57. Armenakyan, A., Heslop, L.A., Nadeau, J., Lu, I.R.R. and O’Reilly, N. (2013) ‘“Tell me who’s your 
host and I’ll tell you who you are”: Olympic Games image before and after the 2008 and 2010 
Olympic Games’, International Journal of Sport Management and Marketing, 14(1/2/3/4), 71–95.  

58. O’Reilly, N. & Lafrance Horning, D. (2013).  “Leveraging Sponsorship: The Activation Ratio”, Sport 
Management Review, 16(4), 424–437.  

59. Dubinsky, Y. & O’Reilly, N. (2013).  “The Communication Strategies of the 2008 Beijing Olympic 
Games”, Sport and Society Journal, 3(2). 

60. Abeza, G., O’Reilly, N., & Reid, I. (2013). Relationship Marketing and Social Media in Sport. 
International Journal of Sport Communication, 6(2), 120-142. 

61. Nadeau, J., O'Reilly, N., and Heslop, L., (2013). "Linking Place, Mega-Event And Sponsorship 
Evaluations", The Journal of Product & Brand Management, 22(2), 129-141. 

62. Finch, D., Nadeau, J., and O’Reilly, N. (2013). “The Future of Marketing Education: A Practitioner’s 
Perspective”, Journal of Marketing Education, 35(1), 54-67. WINNER, JME ARTICLE OF THE 
YEAR 2013 

63. Heslop, L., Nadeau, J., O’Reilly, N. & Armenakyan, A. (2013). “Mega-event and Country Co-
branding:Image Shifts, Transfers and Reputational Impacts”, Corporate Reputation Review, 16(1), 
7-33.  

64. MacIntosh, E., Nadeau, J., Seguin, B., O’Reilly, N., Bradish, C. & Legg, D. (2012). “The Role of 
Mega-Sports Event Interest in Sponsorship and Ambush Marketing Attitudes,” Sport Marketing 
Quarterly, 21(1), 43-52. 

65. Armenakyan, A., Heslop, L., Nadeau, J., & O'Reilly, N. (2012).  “Does hosting the Olympic Games 
matter? : Canada's Image before and after the 2010 Olympic Games”, International Journal of 
Sport Management and Marketing, 12(1/2), 111-140. 

66. O’Reilly, N., Ayer, S., Pegoraro, A., Leonard, B., and Rundle-Thiele, S. (2012). “Toward an 
Understanding of Donor Loyalty: Demographics, Personality, Persuasion and Revenue”, Journal of 
Nonprofit and Public Sector Marketing, 24, 65-81. 

67. Griggs, G, Freeman, I., Knight, P., & O’Reilly, N. (2012). “A vision of London in the twenty-first 
century or just terrifying monsters: a semiotic analysis of the official mascots for the London 2012 
Olympic and Paralympic Games”, Leisure Studies, 31(3). 

68. O’Reilly, N., Berger, I., Hernandez, T., Parent, M., and Seguin, B. (2012). “Understanding 
Adolescent Sport Participation Through Online Social Media”, Sport, Business and Management: 
An International Journal, 2(1), 69-81.   

69. O’Reilly, N., & Madill, J. (2012). “The Development of a Process for Evaluating Marketing 
Sponsorships”, Canadian Journal of Administrative Sciences, 29(1), 50–66.  NOMINATED FOR 
TOP PAPER OF 2012 in CJAS 

70. O’Reilly, N., Heslop, L., and Nadeau, J. (2011). “The Sponsor-Global Event Relationship: A 
Business-to-Business Tourism Marketing Relationship?, Journal of Sport & Tourism, 16 (3), 231–
257. 

71. O’Reilly, N. (2011). “Experimental Design Methods in Sport Management Research: The Playoff 
Safety Bias”, Journal of Sport Management, 25(3), 217-228. 

72. Nadeau, J., O’Reilly, N., and Heslop, L. (2011). “China’s Olympic destination: tourist evaluations of 
China and the Games”, International Journal of Culture, Tourism, and Hospitality Research, 5(3), 
235-246. 

73. Kaplan, A., O’Reilly, N., and Nadeau, J. (2011). “The Hope Statistic as an Alternative Measure of 
Competitive Balance”, International Journal of Sport Finance, 6(2), 170-184. 

74. O’Reilly, N., Nadeau, J., and Kaplan, A. (2011). “Do Fans Want Their Team to be Competitive in the 
Short-Term (the next game) or the Long-Term (the full season), and Does the Answer Affect 
Management Decisions”, European Sport Management Quarterly, 11(1), 73-86. 

75. O’Reilly, N. (2011). “Sports: Professional Hockey Expansion in Canada”, Americas Quarterly, May. 
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76. Nadeau, J., Pegoraro, A., Jones, F., and O’Reilly, N. (2011). “Racial-Ethnic Team-Market 
Congruency in Professional Sport”, Journal of Sport Management, 25, 169-180. 

77. Madill, J. and O’Reilly, N. (2010). "Investigating the Concept of Social Marketing Sponsorships: 
Terminology, Stakeholders, and Objectives", Journal of Business Research, 63, 133-139. 

78. Zinger, T. and O’Reilly, N. (2010). “An Examination of Sports Sponsorship from a Small Business 
Perspective”, International Journal of Sports Marketing and Sponsorship, 11(4), 283-301. 

79. Pegoraro, A., Ayer, S., and O’Reilly, N. (2010). “Consumer Consumption and Advertising Through 
Sport”, American Behavioral Scientist, 53(10), 1454-1475. 

80. Heslop, L., Nadeau, J., and O’Reilly, N. (2010). “China and the Olympics: Views from Insiders and 
Outsiders”, International Marketing Review, 27(4), 404-433. 

81. Seguin, B., Parent, M., and O’Reilly, N. (2010). “Corporate Support: A Corporate Social 
Responsibility Alternative to traditional Event Sponsorship”, International Journal of Sport 
Management and Marketing, 7(3/4), 202-222. 

82. Murumets, K., O’Reilly, N. Tremblay, M., & Katzmarzyk, P. (2010). “Private Public Partnerships in 
Physical Activity and Sport: Principles for Responsible, Successful Partnerships”, Journal of 
Physical Activity and Health, 7 (Spring), 317-319.   

83. Pegoraro, A., O’Reilly, N., and Giguere, M. (2009). “Online and Offline Advertising during the 
NCAA Basketball Tournament: Which Companies Drive Consumers to the Web?”, International 
Journal of Sport Communication, 2, 466-483. 

84. O’Reilly, N., and Madill, J. (2009). “Methods and Metrics in Sponsorship Evaluation”, Journal of 
Sponsorship, 2(3), 215-230. 

85. Nadeau, J., Heslop, L., O’Reilly, N, and Luk, P. (2009). “Modeling Place Images: Specifying 
Indicator Direction”, Annals of Tourism Research, 36(4), 735-738. 

86. Pegoraro, A., O'Reilly, N., and Levallet, N. (2009). “Gender-based Sponsorship of Grassroots Events 
as an Agent of Corporate Social Responsibility: The Case of a National Women's Triathlon Series”, 
Journal of Sponsorship, 2(2), 140-151. 

87. Finch, D., O'Reilly, N. Varella, P. and Wolf, D. (2009). “Return on trust: An empirical study of the 
role of sponsorship in stimulating consumer trust and loyalty”, Journal of Sponsorship, 3(1), 61–72. 

88. Nadeau, J., O’Reilly, N., Heslop, L., and Lord, D. (2008). “China and the Olympic Games: American 
and Canadian Views in a Destination Context”, Asian Journal of Tourism and Hospitality 
Research, 2(2), 3-19. 

89. O’Reilly, N., and Foster, G. (2008). “Risk Management in Sport Sponsorship: Application to Human 
Mortality Risk “, International Journal of Sport Marketing and Sponsorship, 10(1), 45-62. 

90. Berger, I., O’Reilly, N., Parent, M., Seguin, B., and Hernandez, T. (2008). “Determinants of Sport 
Participation Among Canadian Adolescents”, Sport Management Review, 11(3), 277-307.  Note: 
rated amongst the highest cited articles in SMR (see Elsevier website for SciVerse 
Scopus rating). 

91. Xing, X., Church, A., O’Reilly, N., Pegoraro, A., Nadeau, J., Schweinbenz, A., Heslop, L., and Séguin, 
B. (2008). “Olympic Games Host and Bid City Marketing: Exploring Issue Management in the 
Relationships among Event Stakeholder Groups“, International Journal of Sport Marketing and 
Sponsorship, 9(4), 321-335. 

92. O’Reilly, N., Lyberger, M., McCarthy, L., Seguin, B., and Nadeau, J. (2008). “Mega-Special-Event 
Promotions and Intent-to-Purchase: A Longitudinal Analysis of the Super Bowl”, Journal of Sport 
Management, 22(4), 392-409. 

93. Pichot, L., Tribou, G., and O’Reilly, N. (2008). “Sport Sponsorship, Internal Communications, and 
Human Resource Management: An Exploratory Assessment of Potential Future Research”, 
International Journal of Sport Communication, 1(4), 1-11.   

94. O’Reilly, N., Kaplan, A., Rahinel, R., and Nadeau, J. (2008). “If You Can’t Win, Why Should I Buy a 
Ticket?: Hope, Fan Welfare, and Competitive Balance”, International Journal of Sport Finance, 
3(2), 106-118. 

95. O’Reilly, N., Seguin, B., and Pegoraro, A. (2008). “Sponsorship in Canada: An Industry Landscape 
Study”, Journal of Sponsorship, 1(3), 234-247. 

96. Pegoraro, A., Seguin, B., O’Reilly, N., and Harrington, S. (2008). “Innovative Pedagogy in Sport 
Management: The Annual SPAD Field Trip”, International Journal of Sport Management and 
Marketing, 4(2/3), 255-276, 
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97. Nadeau, J., Heslop, L., O’Reilly, N, and Luk, P. (2008). “Destination in a Country Image Context”, 
Annals of Tourism Research, 35(1), 84-106. 

98. Seguin, B. and O’Reilly, N. (2008). “The Olympic Brand, Ambush Marketing, and Clutter”, 
International Journal of Sport Management and Marketing. 4(1/2), 62-84. 

99. Kaplan, A. and O’Reilly, N. (2008). “The CEO – Star Athlete Analogy: The Role of Variable 
Compensation in Professional Sport”, International Journal of Sport Management and Marketing, 
3(4), 358-373. 

100. Seguin, B., Richelieu, A., and O’Reilly, N. (2008). “Leveraging the Olympic Brand Through 
the Reconciliation of Corporate and Consumers’ Brand Perceptions”, International Journal of 
Sport Management and Marketing, 3(1/2), 3-22. 

101. O’Reilly, N. and Braedley, A. (2008). “Celebrity Athletes and Athletic Clothing Design: 
Branding Female Tennis Players”, International Journal of Sport Management and Marketing, 
3(1/2), 119-139. 

102. Preuss, H., Seguin, B. & O'Reilly, N. (2007). Profiling Major Sport Event Visitors: The 2002 
Commonwealth Games. Journal of Sport & Tourism, 12(1), 5-23. 

103. O’Reilly, N. & Madill, J. (2007). “Evaluating Social Marketing Elements in Sponsorship”, 
Social Marketing Quarterly, 8(4), 1-25. 

104. Valliere, D. & O’Reilly, N. (2007). “Seeking the Summit: Exploring the Entrepreneur-
Mountaineer Analogy, International Journal of Entrepreneurship and Innovation, 8(4), 293-304. 

105. O’Reilly, N., Nadeau, J., Seguin, B., and Harrison, M. (2007). “In-Stadium Sponsorship 
Evaluation of a Mega-Sponsee: The 2004 Grey Cup”, International Journal of Sport Marketing and 
Sponsorship, 8(2), 179-198. 

106. Vander Kloet, M., O’Reilly, N., & Berger, I. (2006). “Youth, Youth Culture, Sport and 
Physical Activity: A Literature Review and Implications for Future Research”, The Journal of Youth 
Sports, 2(2), 14-23. 

107. Valliere, D. and O’Reilly, N. (2007). “Acclimatization in High-Altitude Sport: Predictive 
Modeling of Oxygen Saturation as an Expedition Management Tool”, The Sport Journal, 10(2). 

108. Freeman, I., Knight, P., and O’Reilly, N. (2007). “Symbolism and the Effectiveness of 
Olympic Mascots”, International Journal of Sport Management and Marketing. 2(1/2), 41-58. 

109. O’Reilly, N., Rahinel, R., Foster, M. and Patterson, M. (2007). “Connecting in Mega-Classes: 
The Netnographic Advantage”, Journal of Marketing Education, 29(1), 69-84. 

110. O’Reilly, N, and Madill, J. (2007), “The World Anti-Doping Agency: The Role of Social 
Marketing”, Journal of Nonprofit and Public Sector Marketing, 17(1/2), 1-26. 

111. O’Reilly, N. and Knight, P. (2007). “Knowledge Management Best Practices in National Sport 
Organizations”, International Journal of Sport Management and Marketing, 2(3), 264-280. 

112. Seguin, B. and O’Reilly, N. (2007). “Sponsorship in the Trenches’: Case Study Evidence of Its 
Legitimate Place in the Promotional Mix”, The Sport Journal, 10(1), Winter 2007. 

113. O’Reilly, N. and Rahinel, R. (2006). “Forecasting the Importance of Media Technology in 
Sport: The Case of the Televised Ice Hockey Product in Canada”, International Journal of Sport 
Marketing and Sponsorship, October, 8(1), 82-94. 

114. O’Reilly, N. and Nadeau, J. (2006). “Revenue Generation in Professional Sport: A Diagnostic 
Analysis”, International Journal of Sport Management and Marketing, 1(4), 311-330. 

115. Cukier, W., Cody, S., and O’Reilly, N. (2006). “Gender and Information Technology 
Management Education: Who’s Doing the Math?”, International Journal of Learning, Volume 
12(2).  

116. Nadeau, J. and O’Reilly, N. (2006). “Developing a Profitability Model for Professional Sport 
Leagues:  The Case of the National Hockey League”, International Journal of Sport Finance, 1(1), 
46-52.  

117. O’Reilly, N. and Harrison, M. (2005). “Sponsorship Management: A Status Report”, The Sport 
Journal, 8(4). 

118. Seguin, B., Lyberger, M., O’Reilly, N., and McCarthy, L. (2005) “Internationalizing Ambush 
Marketing: The Olympic Brand and Country of Origin”, International Journal of Sport Sponsorship 
and Marketing, 6(4), 216-230. 
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119. Seguin, B., Teed, K. and O’Reilly, N. (2005) “National Sport Organizations and Sponsorship: 
An identification of Best Practices”, International Journal of Sport Management and Marketing, 
1(1/2), 69-92. 

 
Impact Factors of Select Publications 

• Leisure Studies: 1.476 (2016) 
• Health Psychology: 3.61 (2015) 
• Communication & Sport: 2.395 (2016 & 2017) 
• Academy of Management Learning & Education: 2.458 (2016)  
• Journal of Sport Management: 1.14 (2016); 2.169 (2017) 
• European Sport Management Quarterly: 1.778 (2016) 
• Journal of Business Research: 2.129 (2015) 
• Journal of Marketing Education: 1.51 (2016) 
• Marketing Intelligence & Planning: 1.54 (2014)  
• International Marketing Review: 3.25 (2016) 
• Annals of Tourism Research: 2.71 (2015); 3.259 (2011) 
• Sport Management Review: 1.65 (2016); 2.05 (2013); 3.516 (2017) 
• American Behavioural Scientist: 1.766 (2014) 
• Canadian Journal of Administration Sciences: 0.714 (2011) 
• Sport Marketing Quarterly: 0.694 (2017) 
• International Journal of Sport Finance: 1.35 (2011) 
• International Journal of Entrepreneurship & Innovation: 0.75 (2014) 
• Annals of Behavioral Medicine: 4.20 (2011) 
• Journal of Marketing Management: 1.81 (2016) 

 
Publications (Peer-Reviewed Conference Proceedings (full papers)) 

1. Lawrence, H. J., O’Reilly, N. O., Ullrich, C., Speck, A. (2018). The drivers of advocacy in season 
ticket holders in NCAA Division I football. Administrative Sciences Association of Canada (ASAC). 
Toronto, Canada. BEST PAPER AWARD 

2. Finch, D. J., O'Reilly, N., Hillenbrand, C., Deephouse, D. L., & Massie, T. (2014, January). Hiring 
Criteria for Business School Faculty: An Empirical Analysis. In Academy of Management 
Proceedings (Vol. 2014, No. 1, p. 11166). Academy of Management. 

3. Armenakyan, A., Heslop, L., Nadeau, J., Irene, R.R., & O'Reilly, N. “The role of expectations, 
confirmation, and perceived performance in Olympic Games attitudes: A cross-national 
longitudinal”, Proceedings of the World Marketing Congress, Melbourne, Australia, July 2013. 

4. Legg, D., O’Reilly, N. et al. (8 authors).  “Ambush Marketing and the 2010 Vancouver Olympic 
Games”, Administrative Sciences Association of Canada (ASAC), Calgary, Alberta, June 2013. – 
BEST PAPER AWARD RECIPIENT 

5. Murray, R., and O’Reilly, N. “An Exploratory Study on the Effects of Competition Time on Franchise 
Value”, Administrative Sciences Association of Canada (ASAC), Calgary, Alberta, June 2013. 

6. Finch, D., Hillenbrand, C., O’Reilly, N, and Varella, P. “Firm Sales and the High-Performing 
Independent Sales Agent: Applications for Marketing Management”, Administrative Sciences 
Association of Canada (ASAC), Calgary, Alberta, June 2013 – WINNER, JEAN PERRIEN 
AWARD FOR BEST PAPER IN FINANCIAL SERVICES (CONFERENCE-WIDE) AND 
HONOURABLE MENTION AWARD RECIPIENT, MARKETING DIVISION 

7. Nadeau, J., Heslop, L., and O’Reilly, N. “Jamaica’s Country Image Influence on the Travel 
Decision”, International Conference on Business Hospitality and Tourism Management, Runaway 
Bay, Jamaica, October 2011. 

8. Davila, A., Foster, G., & O’Reilly, N. “Professional Sport Leagues: Contrasting Views on How to 
Structure the Business of Sports”, in Football Economics: Proceedings of the Armand Carabén 
Workshop on Football Economics, IESE Business School, 51-96, September 2011. 
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9. Stuart, S., Romeo-Velilla, M., & O'Reilly, N., "Capacity in the Canadian Sport System: Why LTAD 
and NCCP yet no Certification of CPD for Administrators", Administrative Sciences Association of 
Canada, Montreal, QC, July 2011 – HONOURABLE MENTION AWARD RECIPIENT 

10. O’Reilly, N., Seguin, B., and Nadeau, J. “Research and the Vancouver 2010 Olympic Games”, The 
International Centre for Olympic Studies Conference, University of Western Ontario, London, 
October 2010. 

11. O’Reilly, N., Helsop, L., and Nadeau, J., “The Sponsor-Global Event Relationship: A Business-to-
Business Tourism Marketing Relationship?”, Administrative Sciences Association of Canada 
Conference (ASAC), Regina, SK, June 2010 – HONOURABLE MENTION AWARD 
RECIPIENT 

12. Xing, X., Yang, P., and O’Reilly, N. “Participant Motivations to Attend and Aerobics Event in China”, 
Administrative Sciences Association of Canada Conference (ASAC), Regina, SK, June 2010.  

13. Nadeau, J., O’Reilly, N., and Heslop, L., “China’s Olympic Destination: Beijing Tourist Evaluations 
of China and the 2008 Games”, The 3rd International Conference on Destination Branding and 
Marketing, Macau, China, December 2009. – TOP PAPER AWARD RECIPIENT 

14. Davila, T., O’Reilly, N., and Foster, G. “Professional Sport Leagues: Contrasting Views on How to 
Structure the Business Side”, Armand Carabén Workshop on Football Economics”, IESE Business 
School, Barcelona, Spain, November 2009. 

15. Hernandez, T, Berger, I., O'Reilly, N., Parent, M., Seguin, B. and Svindal, M. (2009) 'Exploring the 
Sportscape of Toronto: Form, Function and Facilities', Papers of the Applied Geography 
Conferences, Vol. 32. 

16. Helsop, L., Nadeau, N., and O’Reilly, N., “China’s Image Before and After the 2008 Olympic Games: 
Not Everything Went As Planned”, Administrative Sciences Association of Canada Conference 
(ASAC), Niagara Falls, ON, June 2009. – TOP PAPER AWARD RECIPIENT 

17. Pegoraro, A., O’Reilly, N. and Madill, J. “Social Marketing, Anti-Doping and the Olympic Games”, 
9th International Symposium for Olympic Research, Beijing, China, August 2008. 

18. Hernandez, T., Berger, I., Brissette, C., O’Reilly, N., Parent, M., Seguin, B. “Sport participation in 
Canada: A longitudinal cohort analysis of youth”, Administrative Sciences Association of Canada 
Conference (ASAC), Halifax, Nova Scotia, May 2008. 

19. Bruce, A., Ellis, D., MacDonald, M., Woods-Pichette, C., Seguin, B., Parent, M., and O’Reilly, N. 
“The Cause of Amateur Sport in Canada”, Administrative Sciences Association of Canada 
Conference (ASAC), Ottawa, Ontario, June, 2007 

20. O’Reilly, N. and Madill, J. “Sponsorship Evaluation”, The 5th European Conference on Research 
Methodology for Business and Management Studies (ECRM), Dublin, Ireland, July 2006. 

21. O’Reilly, N. and Seguin, B. « Modélisation de l’impact économique du sport olympique : un 
apprentissage après FINA 2005 », Administrative Sciences Association of Canada Conference 
(ASAC), Banff, Canada, June, 2006. 

22. O’Reilly, N., Kaplan, A., and Nadeau, J. “Competitive Balance in Professional Team Sport: The Case 
of Major League Baseball”, Administrative Sciences Association of Canada Conference (ASAC), 
Banff, Canada, June, 2006. 

23. Valliere, D., and O’Reilly, N. “The Everest of Business: Exploring the Entrepreneurship-
Mountaineer Analogy”, Administrative Sciences Association of Canada Conference (ASAC), Banff, 
Canada, June, 2006. 

24. O’Reilly, N., Chan, Y., and Knight, P. “Charting a Course for Knowledge Management Research: 
Insights from a Knowledge Café”, ICICKM 2005: 2nd International Conference on Intellectual 
Capital, Knowledge Management and Organisational Learning, Dubai, United Arab Emirates, 
November 2005 

25. O’Reilly, N. and Currie, S. “The Challenges of Implementing an On-line Concept for Citizen 
Engagement: An Assessment of a Failed e-Parliament Initiative”, The International Conference on 
E-Government, Ottawa, Canada, October 2005. 

26. O’Reilly, N., McCarthy, L, Seguin, B., and Lyberger, M. “Sponsorship and the Super Bowl: A 
Longitudinal Analysis”, Administrative Sciences Association of Canada Conference (ASAC), 
Toronto, Canada, May/June, 2005. 
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27. Knight, P. and O’Reilly, N. “Knowledge Management Best Practices in NPO's: A Doctoral-Level 
Investigation”, Information Resources Management Association (IRMA) International Conference, 
San Diego, USA, May 2005. 

28. O’Reilly, N. and Knight, P. “Knowledge Management Best Practices in Volunteer Managed 
Organizations: The Case of Triathlon Canada”, The International Conference on Intellectual Capital, 
Knowledge Management and Organisational Learning, Toronto, Canada, October 2004. 

 
Published Case Studies & Executive Interviews (edited sources) 

1. Foster, G., O’Reilly, N., Lippert, R., Shimizu, C., & Udseth, K. G. (2014). “Billy Beane and the 
Oakland Athletics (A): Disruptive Innovation in Major League Baseball”, Harvard/Stanford Case 
Study Series, SPM53(A). 

2. Foster, G., O’Reilly, N., Lippert, R., Shimizu, C., & Udseth, K. G. (2014). “Billy Beane and the 
Oakland Athletics (B): Disruptive Innovation in Major League Baseball”, Harvard/Stanford Case 
Study Series, SPM53(B). 

3. O’Reilly, N., Nadeau, J., Pegoraro, A., & Jones, F. (2012). “NHL Small Market Expansion: Diversity, 
Player Selection and Club Profitability”, in Contemporary Canadian Marketing Cases, fourth 
edition. H F (Herb) MacKenzie, ed. (Toronto, ON: Pearson Canada). 

4. O’Reilly, N., and Foster, G. (2011). “The Rise of the Regional Sport Network: Content Ownership in 
an Ever-Changing World: The YES Network in 2009”, Harvard/Stanford Case Study Series, SPM 
44. 

5. O’Reilly, N., Foster, G., and Boynton, D. (2010). “Global Events as Drivers of Growth: The Case of 
Hockey Canada”, Harvard/Stanford Case Study Series, E376. 

6. O’Reilly, N. and Foster, G. (2010). “Not For Profit / Private Sector Partnerships in Sport and 
Physical Activity: ParticipACTION as Champion”, Harvard/Stanford Case Study Series, SPM 43. 

7. Foster, G., O’Reilly, N. & Hoyt, D. (2010). “Infineon Raceway (Sears Point Raceway): Marketing in 
the Motor Sports World”, Harvard/Stanford Case Study Series, SPM41. 

8. Foster, G., O’Reilly, N., and Hornblower, J. (2010). “Homeless World Cup: Social Entrepreneurship, 
Cause Marketing, and a Partnership with Nike”, Harvard/Stanford Case Study Series, SPM42. 

9. O’Reilly, N. and Foster, G. (2010). “Anaheim Ducks (A): Three Eras of Professional Hockey in 
Anaheim”, Harvard/Stanford Case Study Series. 

10. O’Reilly, N. and Foster, G. (2009). “Anaheim Ducks (B): Managing the 2007 Stanley Cup 
Champions”, Harvard/Stanford Case Study Series. 

11. O’Reilly, N., Nadeau, J., Pegoraro, A., and Jones, F. (2009). “NHL Small Market Expansion: 
Diversity, Player Selection and Club Profitability”, Administrative Sciences of Association 
Conference, Niagara Falls, Ontario, June. 

12. O’Reilly, N. (2008). “An Interview with Greg Beadles, CFO, Atlanta Falcons”, International Journal 
of Sport Finance, 3(2), 79-83. 

13. O’Reilly, N. and Braedley, A. “Celebrity Athletes and Athletic Clothing Design: The Case of Natalie 
Gulbis”, in Chadwick, S. and Arthur, D. (2008), International Cases in the Business of Sport, 
Oxford: Elsevier. 

14. O’Reilly, N. and Madill, J. “The World Anti-Doping Agency” in Hastings, G. (2007). Social 
Marketing: Why should the Devil have all the best tunes? Oxford: Elsevier, pg. 308-314.   

 
Published Book Reviews and Encyclopedia Articles 

• O'Reilly, N., & Kallet, B. (2011). Sponsorship evaluation considerations. In L. Swayne, & M. Dodds 
(Eds.), Encyclopedia of sports management and marketing. (pp. 1405-1407). Thousand Oaks, CA: 
SAGE Publications, Inc. doi: http://dx.doi.org/10.4135/9781412994156.n700. 

• O'Reilly, N., & Kallet, B. (2011). Sponsorship spending. In L. Swayne, & M. Dodds (Eds.), 
Encyclopedia of sports management and marketing. (pp. 1416-1417). Thousand Oaks, CA: SAGE 
Publications, Inc. doi: http://dx.doi.org/10.4135/9781412994156.n705. 

• O'Reilly, N., & Kallet, B. (2011). Sponsorship trends. In L. Swayne, & M. Dodds (Eds.), Encyclopedia 
of sports management and marketing. (pp. 1419-1420). Thousand Oaks, CA: SAGE Publications, 
Inc. doi: http://dx.doi.org/10.4135/9781412994156.n707. 
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• O'Reilly, N. (2011). Sponsorship timing. In L. Swayne, & M. Dodds (Eds.), Encyclopedia of sports 
management and marketing. (pp. 1417-1419). Thousand Oaks, CA: SAGE Publications, Inc. doi: 
http://dx.doi.org/10.4135/9781412994156.n706. 

• O’Reilly, N. (2009). Review of Value Creation: The Power of Brand Equity, Journal of Nonprofit & 
Public Sector Marketing, 21(2), 253-254. 
 

Sport Business Journal Articles (Top Trade Publication in Sport Business) 
  
To date, more than 70 articles published between 2009 and present, including the following (note that not all 

are listed here, just a sample): 
• Burton, R. and O’Reilly, N. (2015), “Top 10 list of reasons why the NCAA still matters”, Sports 

Business Journal, June 15-21, Vol. 18, No. 10, page 41. 
• Burton, R. and O’Reilly, N. (2015), “Are we serious enough about diversity to welcome all?”, Sports 

Business Journal, May 11-17, Vol. 18, No. 5, 23. 
• Burton, R. and O’Reilly, N. (2015), “Second-tier events, health initiatives will gain foothold in 2015”, 

Sports Business Journal, February 2-8, Vol. 17, No. 40, 22. 
• Burton, R. and O’Reilly, N. (2014), “Space: The next frontier in sports sponsorship”, Sports 

Business Journal, November 24-30, Vol. 17, No. 32, 35. 
• Burton, R. and O’Reilly, N. (2014), “This industry could learn something from scholars”, Sports 

Business Journal, October 13-19, Vol. 17, No. 26, 43. 
• Burton, R. and O’Reilly, N. (2014), “Benefits of long-term sports partnership worth going ‘all-in’”, 

Sports Business Journal, September 8-14, Vol. 17, No. 21, 29. 
• Burton, R. and O’Reilly, N. (2014), “CrossFit shows strength to excel among participatory sports?”, 

Sports Business Journal, August 11-17, Vol. 17, No. 17, 21. 
• Burton, R. and O’Reilly, N. (2014), “How will Olympic sponsors respond to future host sites?”, 

Sports Business Journal, March 10-16, Vol. 16, No. 45, 11. 
• Burton, R. and O’Reilly, N. (2014), “Bach’s history a signal that his leadership will be proactive”, 

Sports Business Journal, February 10-16, Vol. 16, No. 41, 25. 
• Burton, R. and O’Reilly, N. (2013), “The growing, changing nature of sports management 

instruction”, Sports Business Journal, December 16-22, Vol. 16, No. 35, 35. 
• Burton, R. and O’Reilly, N. (2013), “How to spot, benefit from next disruptive innovation in sports”, 

Sports Business Journal, November 4-10, Vol. 16, No. 29, 25. 
• Burton, R. and O’Reilly, N. (2013), “What is yours sports property doing to build, keep its fan 

base?”, Sports Business Journal, July 22-28, Vol. 16, No. 14, 29. 
• Burton, R. and O’Reilly, N. (2013), “Has experience trumped sports in sponsorship market?”, Sports 

Business Journal, June 17-23, Vol. 16, No. 10, 25. 
• Burton, R. and O’Reilly, N. (2013), “Are big numbers masking competition for sponsorship 

dollars?”, Sports Business Journal, May 27-June 2, Vol. 16, No. 7, 29. 
• Burton, R. (2013), “Calling All Futurists”, SportBusiness International, April, No. 188, 11.  
• Burton, R. and O’Reilly, N. (2013), “Assessing the impact of the NHL lockout on fans, sponsors”, 

Sports Business Journal, February 18-24, Vol. 15, No. 42, 25. 
• Burton, R. and O’Reilly, N. (2013), “How to bridge the sports research – practitioner divide”, Sports 

Business Journal, January 21-27, Vol. 15, No. 38, 19. 
• Burton, R. and O’Reilly, N. (2012), “How fan, sponsor reactions factor into team decisions”, Sports 

Business Journal, December 10-16, Vol. 15, No. 34, 35. 
• Burton, R. and O’Reilly, N. (2012), “Grey Cup’s centennial should have marketers taking notice?”, 

Sports Business Journal, November 12-18, Vol. 15, No. 30, 25. 
• Burton, R. (2012), “Ready-Made Olympic Hosts”, SportBusiness International, October, No. 183, 

13.  
• Burton, R. and O’Reilly, N. (2012), “Are ads featuring female athletes effective with consumers?”, 

Sports Business Journal, October 15-21, Vol. 15, No. 26, 21. 
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• Burton, R. and O’Reilly, N. (2012), “Soaring cost of Olympic host bids concerns Ueberroth”, Sports 
Business Journal, August 20-26, Vol. 15, No. 18, 27. Found at: 
http://www.sportsbusinessdaily.com/Journal/Issues/2012/08/20/Opinion/Burton-OReilly.aspx. 

• Burton, R. (2012), “The USOC Perspective”, SportBusiness International, July, No. 180, 27.  
• Burton, R. and O’Reilly, N. (2012), “Beyond London: Building an Olympic fan, sponsor interest”, 

Sports Business Journal, July 30-August 5, Vol. 15, No. 15, 21. 
• Burton, R. and O’Reilly, N. (2012), “Deighton balances economic realities with legacy expectations”, 

Sports Business Journal, June 18-24, Vol. 15, No. 10, 33. 
• Burton, R. and O’Reilly, N. (2012), “How IOC’s Pound sees anti-doping, marketing efforts evolving”,  

Sports Business Journal, April 23-29, Vol. 15, No. 2, 23. 
• Burton, R. (2012), “An Olympic Line Extension for Basketball”, SportBusiness International, April, 

No. 177, 15.  
• Burton, R. (2012), “On Top of the World”, SportBusiness International, April, No. 177, 44-45.  
• Burton, R. and O’Reilly, N. (2012), “When Goliath doesn’t win – and why”, Sports Business Journal, 

February 13-19, Vol. 14, No. 41, 22. 
• Burton, R. (2012), “USOC and IOC: Agreement Hangs in the Balance”, SportBusiness International, 

February, No. 175, 15.  
• Burton, R. and O’Reilly, N. (2012), “Sports industry must find moral courage to act amid crisis”, 

Sports Business Journal, January 2-8, Vol. 14, No. 35, 21. 
• Burton, R. and O’Reilly, N. (2011), “Reasons to believe in India football league”, Sports Business 

Journal, November 21-27, Vol. 14, No. 30, 43. 
• Burton, R. (2011), “Bad News All Round”, SportBusiness International, November, No. 173, 8.  
• Burton, R. and O’Reilly, N. (2011), “Forecast calls for stormy NBA, shifting fronts for NCAA, USOC”, 

Sports Business Journal, October 24-30, Vol. 14, No. 26, 25. 
• Burton, R. (2011), “NCAA’s Harsh Education”, SportBusiness International, October, No. 172, 15.  
• Burton, R. and O’Reilly, N. (2011), “How can sports compete for the hearts, minds of youth”, Sports 

Business Journal, September 26-October 2, Vol. 14, No. 22, 24. 
• Burton, R. (2011), “Back to where it started: Olympism in its finest form” SportBusiness 

International, September, No. 171, 13.  
• Burton, R. and O’Reilly, N. (2011), “Results of Canadian sponsorship study relevant for everyone”, 

Sports Business Journal, August 22-28, Vol. 14, No. 18, 25. 
• Burton, R. (2011), “Selling out to win?” SportBusiness International, August, No. 170, 82-83.  
• Burton, R. and O’Reilly, N. (2011), “Gender equity best served by creativity, not loopholes”, Sports 

Business Journal, July 18-24, Vol. 14, No. 13, 22. 
• Burton, R. and O’Reilly, N. (2011), “The secrets of leadership are often found at the bottom”, Sports 

Business Journal, June 6-12, Vol. 14, No. 8, 20. 
• Burton, R. (2011), “Does a sporting world exist outside the United States?” SportBusiness 

International, May, No. 167, 13.  
• Burton, R. and O’Reilly, N. (2011), “Failing to prepare athletes for lifestyle only feeds problem”, 

Sports Business Journal, April 25-May 1, Vol. 14, No. 2, 21. 
• Burton, R. and O’Reilly, N. (2011), “As NFL lockout continues, sponsors near the death zone”, 

Sports Business Journal, March 28-April 3, Vol. 13, No. 47, 41. 
• Burton, R. (2011), “Globalisation cometh: And it’s ready to change our viewing habits”, 

SportBusiness International, March, No. 165, 15.  
• Burton, R. and O’Reilly, N. (2011), “Resurgence changing how sports world views Canadian 

market”, Sports Business Journal, February 28-March 6, Vol. 13, No. 44, 24. 
• O’Reilly, N. and Burton, R. (2011), “Stars carry the charm, but properties carry the water”, The 

Sponsorship Report, Vol. 26, No. 2, 4-5.   
• Burton, R. (2011), “Wonders of the Internet”, SportBusiness International, January, No. 164, 21.  
• Burton, R. and O’Reilly, N. (2011), “Understanding why sponsorship continues to grow”, Sports 

Business Journal, January 24-30, Vol. 13, No. 39, 20. 

http://www.sportsbusinessdaily.com/Journal/Issues/2012/08/20/Opinion/Burton-OReilly.aspx
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• Burton, R. and O’Reilly, N. (2010), “What Americans can learn from Sports Day in Canada?” Sports 
Business Journal, December 20-26, Vol. 13, No. 34, 38. 

• Burton, R. (2010), “USA 2022: A 50-Year Plan”, SportBusiness International, November, No. 162, 
8.  

• Burton, R. (2010), “The Shambles of Delhi”, SportBusiness International, November, No. 162, 24-
25.  
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46. “Canadian Sponsorship: Tactics and Strategies”, Sport Alliance, Sudbury, Ontario, March 2009 
47. “Third Annual Canadian Sponsorship Landscape Study”, Canadian Sponsorship Forum, Quebec, 

Quebec, February, 2009 
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ICICKM 2004, The International Conference on Intellectual Capital, Knowledge Management and 
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